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Abstract— This research paper evaluates developing an e-commerce website ”Electronics Online Shopping”. 

It provides the user with a catalogue of different mobiles available for purchase in the store. In order to 

facilitate online purchase a shopping cart is provided to the user. After selection of the item, it is forwarded to 

the cart process where the checkout of the product will be done. The system is implemented using a 3-tier 

approach with a backend database, a middle tier of Sun J2EE 1.7 application server and JSP and a web browser 

as the front-end client. 

I. INTRODUCTION 

Electronics online shopping is the handle whereby shoppers specifically purchase products, 

administrations etc. from a vender intelligence in real-time without an mediator benefit over 

the web. Online Shopping is the handle of buying merchandise and administrations from 

shippers who offer on the web. Since the development of the World Wide Web, shippers have 

looked for to offer their items to individuals who surf the Web. Customers can visit web stores 

from the consolation of their homes and shop as they sit in front of computer. Buyer purchases 

a assortment of thing from online stores. 

II. LITERATURE REVIEW 

E-Business probably began with electronic data interchange in the 1960s. However, (Melao, 

2008) suggests that it was only in the 1990s, primarily via the Internet, that e-Business has 

emerged as a core feature of many organizations. In his opinion, the hope was that e-Business 

would revolutionize the ways in which organizations interact with customers, employees, 

suppliers and partners. Some saw e- Business as part of a recipe to stay competitive in the 

global economy. 

 

M. K. Cheung, Lei Zhu, Timothy Kwong, Gloria W.W. Chan, Moez Limayem, the topic of 

online consumer behaviour has been examined under various contexts over the years. Although 

researchers from a variety of business disciplines have made significant progress over the past 

few years, the scope of these studies is rather broad, the studies appear relatively fragmented 

and no unifying theoretical model is found in this research area. In view of this, provide an 

exhaustive review of the literature and propose a research framework with three key building 

blocks (intention, adoption, and continuance) so as to analyze the online consumer behaviour 

in a systematic way. This proposed framework not only provides us with a cohesive view of 

online consumer behaviour, but also serves as a salient guideline for researchers in this area. 

 

III. METHODOLOGY 

This think about was conducted utilizing essential and auxiliary information. Auxiliary 

information was utilized to investigate the propelling variables influencing consumer’s 

fulfilment towards online shopping. Sources were from the writing audit of articles, diaries and 

distinctive websites. A short time later, the creator summarized all these persuading variables 

as recorded underneath in a survey shape to be utilized for essential information collection to 

explore among respondents with online shopping involvement.  
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SYSTEM DESIGN 

Data system's ventures start from numerous reasons: 

• To accomplish more noteworthy speed in preparing data, 

• Better precision and moved forward consistency, 

• Faster data retrieval, 

• Integration of trade areas, 

• Decreased fetched and way better security. 

The sources too change extend proposition begin with division supervisors, senior 

administrators and frameworks investigation. Some of the time the genuine beginning is an 

exterior source, such as a government office which stipulates a system's necessities the 

association must meet. When the ask is made, the to begin with system's action, the preparatory 

examination, begins. 

The movement has three parts: 

• Request clarification, 

• Feasibility considers and  

• Request endorsement. 

 

 

IV. IMPLEMENTATION 

Clients requesting from an e-commerce site require to be able to get data almost a vendor's 

items and administrations, inquire questions, select things they wish to buy, and yield 

instalment data. Merchants require to be able to track client request and inclinations and handle 

their orders. So, a well-organized database is fundamental for the improvement and upkeep of 

an e-commerce site. 

In a inactive web page, substance is decided at the time when the page is made. As clients get 

to a inactive page, the page continuously shows the same data. Case of a inactive web page is 

the page showing company data. In a energetic web page, substance shifts based on client input 

and information gotten from outside sources. We utilize the term "data-based web exte pages" 

to allude to energetic web pages determining a few or all of their substance from information 

records or databases. 

A data-based web page is asked when a client clicks a hyperlink or the yield button on a web 

page frame. If the ask comes from clicking a hyperlink, the connect indicates either a web 

server program or a web page that calls a web server program. 

In a few cases, the program performs a inactive inquiry, such as "show all things from the 

stock". In spite of the fact that this inquiry requires no client input, the comes about change 

depending on when the inquiry is made. If the ask is produced when the client clicks a frame 

yield button, instep of a hyperlink, the web server program regularly employments the shape 

inputs to make a inquiry. For illustration, the client might select five mobiles to be obtained 

and at that point yield the input to the web server program. The web server program at that 

point administrations the arrange, creating a energetic web page reaction to affirm the 

exchange. In either case, the web server is capable for organizing the inquiry comes about by 

including html labels. The web server program at that point sends the program's yield back to 

the client's browser as a web page. 
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RESULTS 

A. Result 

B. Figures 
 

 

 

 
 

 

 
 

 

 
 

 

 

 

 

 
 

 

 
 

 
 

 

 
 

 

 
 

 

 

Fig. 1 User Interface of Homepage 
 

 

 
 

 

 

 

 

 

 

 

 

 
 

 
 

 

 

 

 

 
 

 

 
 

 

 
 

 

 
 

 

 

Fig. 2 User Interface of Homepage 2 
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Fig 3. User Interface of cart  

 

 

 

 

 

Fig 4. Product checkout 
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CONCLUSION 

The project entitled "Online Electronic Shopping" is created utilizing JSP as front conclusion 

and MYSQL database in back conclusion to computerize the handle of online buying and 

offering of mobiles in a showroom. This venture covers as it were the fundamental highlights 

required. 

 

 

However, a part of highlights are as of now consolidated in this extend. The fundamental 

recipients are both clients as well as ADMIN who devour more time whereas managing with 

mobiles. Additionally, additional highlights can be distinguished and joined in the future In 

arrange to oblige extra highlights it will take longer time and exertion to get it the prerequisite 

and changing over it into computerized framework. 
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